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about them.

o0 ownership of the data th ollected
ation of a co

ata Is increasingly an asset, and wheny te an

* ability to use it, or not, at your choice,"
lon chair Peter Harris said. ‘

control for consumers that would give people the right t.ss

their data, and direct that it be sent to another party, su new

doctor, insurance company, or bank. Plus an expanded right for

P opt out of data-collecting activities.

proposin sive right to data

An Ing privacy laws would all remain in pla
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Value-chains ‘

are rapidly
evolving to include
people + things
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power

IS shifting
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More than 50% of Of all participants ' Data |S

B randS articipants would would continue
. . p uspe Meeco to ! 4% use the Mee Openly Shared

who provision browse pr(ijvate!g \t’:v?]r;e;]ta when a
d ata b a.C k re?ta rg?a\;%g ' data

are more - personalised
= solution is

\ |
trusted . Y
Participants felt more in ; rivacy a Oﬁ:e red
4 control of their data whic [ " participa

eated peace of mind & 1 after the

empowerment Labs pro

G, . - ’ Popular categories for tile c and personal data storag |\/|Ol’e
? Enabling & = . m E ﬁ . accurate data
User control

IS collected and
exchanged
when the user
IS In control
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: S'he hallmark of a gure proof organisation _g
will be the willingness to share the datait
collects about its customers directly with its

customers for mutual value”
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