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The Respect Trust Framework was 
listed with OIX (Open Identity 

Exchange) in May 2011 and won the 
Privacy Award at the 2011 European 

Identity Conference 

Respect Network Corporation 
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This layer is the key! 



On the Respect Network, each user will have his/her own 
personal cloud* – like a bank account for personal data and 

relationship management 

• Contact data 
• Reputation 
• Preferences/Intents 
• Relationships 
• Buying history 
• Digital receipts 
• … 
 

Available to all her devices 
and applications 
 

* also called a “personal data store” or “personal data locker” in VRM terminology 



Personal cloud apps – Web, mobile, or embedded –  will 
communicate over personal channels that connect with other 

personal and business clouds on the network 



Personal channels can use the OASIS XDI protocol – the first open 
standard for semantic data interchange – and the open source 

KRL rules language for event processing 
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Each personal channel is a secure cloud-to-cloud link over which 
data and messages can flow, but only as agreed by both parties –  

if the channel is ever abused, either party can delete it 

Data 

Messages 

• Address 
• Payment Info 

• Reputation 
• Preferences 

KRL 
XDI 



It is also a multi-provider network where users and business can 
choose their cloud provider just like with today’s email or banking 
networks – and all providers will support data portability just like 

phone number portability 
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On a credit card network, businesses pay interchange 
fees for the value of the transactions facilitated by the 

network 
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On the Respect Network, instead of interchange fees, 
vendors pay relationship fees for the value of the trusted 

relationships facilitated by the network 
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